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[A-3]COURSE SYLLABUS

1. COURSE DESCRIPTION (Approximately 100 words)

Media Management is designed to provide students with detailed insight into the

structures, management, processes, economics of and controversies surrounding the
electronic media industries in the world in the early 21st century. The course will be valuable
as a part of career preparation for students interested in working in broadcasting and related
industries such as advertising, media sales and public relations. For students with other career
interests, this course will provide a firm foundation for understanding how the electronic media
industries operate

2. COURSE GOALS AND OBJECTIVES (Approximately 100 words)

Upon completion of this course students should demonstrate, through class discussions
and exams, an enriched understanding of:

*The organizational and economic structures of the major electronic media industries.
*Programming methods and strategies used in media industries.

*The purposes and activities of most aspects of media organizations including advertising,
production and programming.

*Controversies and issues affecting electronic media organizations.

«Convergence, new technologies, and their impact on the electronic media landscape.
*The fundamental history of the electronic media.

eLegal, ethical and other regulatory challenges facing the electronic media.

3. TEXTBOOK (Title, Author, Publisher, Year of Publication, etc.)

Media Management: A Casebook Approach (Routledge Communication Series) 4th Edition
by George Sylvie (Author), Jan Wicks LeBlanc (Author), C. Ann Hollifield (Author), Stephen
Lacy (Author), Ardyth Sohn Broadrick (Author)

Social Media Management Crash Course - How To Be Your Own Social Media Manager
Kindle Edition by Success Sculpting Coach (Author), Success Sculpting Inc (Editor)

4. REFERENCE

Media Management: A Casebook Approach (Routledge Communication Series) 4th Edition
by George Sylvie (Author), Jan Wicks LeBlanc (Author), C. Ann Hollifield (Author), Stephen
Lacy (Author), Ardyth Sohn Broadrick (Author)
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5. COURSE REQUIREMENTS AND GRADES

EXAMINATION = 70%
C.AT.=20%
ASSIGNMENTS = 10%

6. COURSE CALENDAR

Week Main Content
1 Management
2 Theories of Management
3 Digital Video & Digital Film Production
4 Writing and Distributing Call Sheets
5 Fllm and production Budget
6 Entrepreneurship
7 CAT.
8 Monopoly and Oligopoly
9 Sales And Market Share
10 Media Schedule for All Campaigns
11 Marketing Management
12 Rating
13 SUMMARY, REVISION AND ASSIGNMENTS
14 EXAMINATION
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