1. Match the sentence beginnings (1–6) with the correct endings (a–f) containing expressions from the given material.

	1. The Richard Rogers partnership has some prestigious clients –
2. Louis Vuitton luggage appeals to
3. Telefуnica’s client base grew 15 per cent,
4. Microsoft sells Vista to end-users
5. BSkyB said 92,000 new customers had signed up for its products in the last quarter,
6. Centrica, owner of British Gas, angered consumers by announcing pre-tax profits of almost £1 billion
	
	a. one day after increasing its customers’ gas bills by a record 35 per cent.
b. Spanish Airports Authority, for example.
c. an upmarket clientele.
d. bringing its customer base to 8.98 million.
e. and also to major manufacturers, such as Dell and HP.
f. to 245.1m, from the end of June last year to the same time this year.





2. Complete the TV reporter’s commentary with expressions from the given material.

‘In China, all economic activity used to be controlled by the state. Prices were fixed by the government, not by buyers and sellers in the (1)___________________. But in the last 20 years there has been a series of (2)_____________________ that have allowed people to go into business and start their own companies. (3) ____________________are determined by what buyers are willing to pay, no longer by the state. There are still state-owned companies that lose a lot of money. Until recently, they have been protected from (4)_____________________ (2 possibilities), but (5) _____________________(2 possibilities) will eventually mean that they close down. Of course, the (6)__________________________ has its losers – those without work, and victims of crime, which used to be very rare.’






ANSWER:
1. Match the sentence beginnings (1–6) with the correct endings (a–f) containing expressions from the given material.
 
1. b
2. c 
3. f 
4. e 
5.d
6. a 

2. Complete the TV reporter’s commentary with expressions from the given material.

1 market-place
2 market reforms
[bookmark: _GoBack]3 Market prices
4 market forces / market pressures
5 market forces / market pressures
6 market economy
